BUSINESS:
MARKETING, MBA

1. Articulate core marketing strategy principles and how marketing drives
value.

2. Apply analytical methods to organize and interpret data, generate
consumer insights, and translate into effective marketing strategies.

3. Articulate specific marketing decisions (product, price, place/
distribution, promotion) and their role in overall marketing strategies,
and demonstrate how marketing decisions follow from choices with
regard to segmentation and positioning.

4. Demonstrate effective communication and leadership skills to
influence others and drive organizational change.
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