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BUSINESS: ARTS AND
CREATIVE ENTERPRISE
LEADERSHIP, M.A.
LEARNING OUTCOMES

1. Explore and apply foundational knowledge in arts and business topics
in non-profit and entrepreneurial contexts that include evidence-
based decision-making, cultural sensitivity and artistic integrity.

2. Demonstrate knowledge of strategic frameworks and their use in
mission-based organizations and agencies to interpret data and
executive on evidence-based plans.

3. Lead and manage teams effectively in a variety of cross-sector
cultural settings, using the tools of organizational analysis, community
development and placemaking and program evaluation.

4. Engage in ethical decision-making that is sensitive to and informed by
a diverse group of stakeholders, when developing and advancing plans
of strategy, fund development, entrepreneurial action and evaluation.

5. Successfully share their ideas with a diverse set of constituents
and stakeholders through group facilitation methodologies, as well
as employing frameworks for informative, persuasive and inspired
communications.

6. Build cross-sector professional networks by providing volunteer
service to the field and working within and across arts/creative
enterprises and/or relevant communities.


